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22.7% or 61,984,818 of USA DMA Adults 18 or older Used PINTEREST in the past 30 days.
Typical Adults 18 or older who Used PINTEREST in the past 30 days are 47.2 years old (3.4% younger than
average) and have a $112,455 (4.1% lower than average) annual household income.
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24.4% or 952,285 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Used PINTEREST in the past 30 days.
Typical Adults 18 or older who Used PINTEREST in the past 30 days are 47.9 years old (2.1% younger than
average) and have a $115,420 (.8% higher than average) annual household income.
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23.1% or 581,566 of ST. LOUIS DMA Adults 18 or older Used PINTEREST in the past 30 days.
Typical Adults 18 or older who Used PINTEREST in the past 30 days are 48.1 years old (2.8% younger than
average) and have a $98,395 (5.3% lower than average) annual household income.
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22.1% or 430,362 of CINCINNATI DMA Adults 18 or older Used PINTEREST in the past 30 days.
Typical Adults 18 or older who Used PINTEREST in the past 30 days are 47.8 years old (1.8% younger than
average) and have a $101,790 (1.6% lower than average) annual household income.
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20.8% or 403,734 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Used PINTEREST in the past 30 é,ays.
Typical Adults 18 or older who Used PINTEREST in the past 30 days are 50.2 years old (5.7% younger than
average) and have a $110,758 (5.1% higher than average) annual household income.
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22.7% or 61,984,818 of USA DMA Adults 18 or older Used PINTEREST in the past 30 days.

Adults 18 or older who Used PINTEREST in the past 30 days are 1.7% less likely to be a college graduate,
8.7% less likely to work full-time, 3.9% less likely to be married, 18.% more likely to be a parent of 1 or
more children under 18.
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Adults 18 or older who Used PINTEREST in the past 30 days are 6.2% less likely to be

or more children under 18.

24.4% or 952,285 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Used PINTEREST in the past 30 days.

a college graduate,
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23.1% or 581,566 of ST. LOUIS DMA Adults 18 or older Used PINTEREST in the past 30 days.

Adults 18 or older who Used PINTEREST in the past 30 days are 3.5% less likely to be a college graduate,
9.1% less likely to work full-time, 2.2% less likely to be married, 23.2% more likely to be a parent of 1 or
more children under 18.
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22.1% or 430,362 of CINCINNATI DMA Adults 18 or older Used PINTEREST in the past 30 days.

Adults 18 or older who Used PINTEREST in the past 30 days are 2.3% less likely to be a college graduate,
11.1% more likely to work full-time, 2.9% more likely to be married, 16.1% more likely to be a parent of
1 or more children under 18.
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20.8% or 403,734 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Used PINTEREST in the past..,
Adults 18 or older who Used PINTEREST in the past 30 days are 20.3% less likely to be a college

graduate, 4.3% less likely to work full-time, 12.8% less likely to be married, 35.9% more likely to be a

parent of 1 or more children under 18.
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22.7% or 61,984,818 of USA DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 4.6% less likely to own their home, 4.5%

more likely to own a lower valued home, 1.3% less likely to have a single-family home, 9.4% more likely to
have a dog.
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or Real Estate
Property

who Used PINTEREST in the past 30 days = MINNEAPOLIS-ST. PAUL

: 24.4% or 952,285 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 1.5% more likely to own their home, 3.5%

to own a lower valued home, 5.1% more likely to have a single-family home, 20.4% more likely

to have a dog.
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1 23.1% or 581,566 of ST. LOUIS DMA Adults 18 or older Used PINTEREST in the past 30 days.
@ Adults 18 or older who Used PINTEREST in the past 30 days are 3.9% less likely to own their home, 9.4%
) more likely to own a lower valued home, 5.9% less likely to have a single-family home, 10.9% more likely

to have a dog.
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. 22.1% or 430,362 of CINCINNATI DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 6.9% more likely to own their home, .7%

more likely to own a higher valued home, 2.7% more likely to have a single-family home, 12.3% more

likely to have a dog.
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. 20.8% or 403,734 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Used PINTEREST in the past 30...
Adults 18 or older who Used PINTEREST in the past 30 days are 4.1% less likely to own their home, 6.9%

more likely to own a higher valued home, 8.% more likely to have a single-family home, 4.7% more likely
to have a dog.
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to fly domestic past yr.

22.7% or 61,984,818 of USA DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 24.% more likely to look up D-I-Y advice
online, 6.9% less likely to always vote in local elections, 4.1% less likely to belong to a gym, 1.3% less likely

VTop-20 past 30-days Online Lifestyle Activites: Adults 18 or older
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to fly domestic past yr.

24.4% or 952,285 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 17.1% more likely to look up D-I-Y advice
online, 4.1% less likely to always vote in local elections, 3.8% less likely to belong to a gym, 5.5% less likely

VTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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23.1% or 581,566 of ST. LOUIS DMA Adults 18 or older Used PINTEREST in the past 30 days.

@ Adults 18 or older who Used PINTEREST in the past 30 days are 24.1% more likely to look up D-I-Y advice
) online, 14.4% less likely to always vote in local elections, 11.6% more likely to belong to a gym, 3.4% less

likely to fly domestic past yr.
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22.1% or 430,362 of CINCINNATI DMA Adults 18 or older Used PINTEREST in the past 30 days.

@ —— Adults 18 or older who Used PINTEREST in the past 30 days are 2.8% more likely to look up D-I-Y advice
| online, 5.5% less likely to always vote in local elections, 6.4% more likely to belong to a gym, .8% less likely

to fly domestic past yr.
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likely to fly domestic past yr.

20.8% or 403,734 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Used PINTEREST in the past 30‘.]
Adults 18 or older who Used PINTEREST in the past 30 days are 27.6% more likely to look up D-I-Y advice
online, 9.4% less likely to always vote in local elections, 9.7% more likely to belong to a gym, 1.9% more
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Past 30-days QSR Users: Adults 18 or older

= who Used PINTEREST in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.3% 83.3%

1 time

%
2 times

3 times

4 times

5 times

6-9times

10times or more

5.7

cigarettes.

‘ 22.7% or 61,984,818 of USA DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are .% less likely to use QSRs past mo., 1.3% less
likely to use Sit-Down Restaurants past mo., 1.5% less likely to use Casinos past yr., 6.8% less likely to smoke
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Past 30-days QSR Users: Adults 18 or older
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24.4% or 952,285 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or olde

r Used PINTEREST in the past 30 days.

Adults 18 or older who Used PINTEREST in the past 30 days are 2.8% less likely to use QSRs past mo., 3.1%

less likely to use Sit-Down Restaurants past mo., 16.6% less likely to
smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. ,

1time

2 times 17.4%

20.8%

10 times or more

&fz?é

w who Used PINTEREST in the past 30 days
Total y Sit-Down Users: Avg. M

69.7% 71.9%
e . BT

w MINNEAPOLIS-ST. PAUL
hly Sit-Down

ant Meals:

Drank Past 30-days. Adults 18 or older
s

Any Type of Beer
Wine

Domestic Light Beer

Domestic Regular Beer

747,728 19,1%
12.4%

®who Used PINTEREST in the past 20 days

Imported Beer

- Vv

Microbrew / Craft Beer

W MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2026: Feb25-Feb26

Qual intab

use Casinos past yr., 46.6% less likely to

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

coffee  wings/  Bagel/
House/ Durgers/ Donunt/
Coffee Bar Sport Bar  Bakery.

chinese  mexican rafan  steskhouse Upscale  indian/
Thai /
Other
asizn

wwho Used PINTEREST in the past 30 days = MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PINTEREST in the past 30 days 12.0%

MINNEAPOLIS-ST. PAUL  [ESEXTET 13.3%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Upscale Restaurant 6'52‘?’.6%
Sports Betting M 5.6%
Other Gambling M%&lﬁ

2.6%
L 2.3%

» who Used PINTEREST in the past 30 days

Table Games (Craps, Poker, etc.)

Stage Show / Concert

Bar / Nightclub

Casinos visited past 12 months: Yes
= MINNEAPOLIS-ST. PAUL

Spa
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Social media apps or websites used or visited past 30 days: Pinterest

Used Past 30-days: Adults 18 or older

oY

Marijuana / Cannabis Vape

Cigarettes
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Past 30-days QSR Users. Adults 18 or older

1 time

%
2 times

3 times

4 times
5 times
6-9times

10 times or more
= who Used PINTEREST in the past 30 days

Total Monthly QSR Users:
86.8%

HST. LOUIS

Avg. Monthly QSR Meals:

Adults 18 or older who Used PINTEREST in the past 30 days are .3%
less likely to use Sit-Down Restaurants past mo., 5.% less likely to us
smoke cigarettes.

‘ 23.1% or 581,566 of ST. LOUIS DMA Adults 18 or older Used PINTEREST in the past 30 days.

more likely to use QSRs past mo., 1.3%
e Casinos past yr., 14.1% less likely to

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

s i
i
vome
sumes
6 -9 times

10times or more

u who Used PINTEREST in the past 30 days u ST, LOUIS
hly Sit-Down R Users:  Avg. Monthly Sit-Down R al

- - - “

Total M.

Meals:

Any Type of Beer

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer
Microbrew / Craft Beer

w who Used PINTEREST in the past 30 days

mST. LOUIS

ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese eg/ i steakhouse  Coffes b
Burgers / House/ Do
Sports Bar Coffee gar Ma'

pizza

= who Used PINTEREST in the past 30 days mST. LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PINTEREST in the past 30 s [SHAASINNNNIIN]  14.0%

AT TN 429,308 17.1%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.) g
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa

Used Past 30-days: Adults 18 or older

09

Casinos visited past 12

Qual Intab

m who Used PINTEREST in the past 30 days m ST. LOUIS
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Past 30-days QSR Users: Adults 18 or older

1 time

%
2 times

3 times

4 times

5 times

6-9times

10times or more

= who Used PINTEREST in the past 30 days

Total Manthly QSR Users:
87.7%

B CINCINNATI

Avg. Monthly QSR Meals:

18.5% o

less likely to use Sit-Down Restaurants past mo., 22.4% less likely to
smoke cigarettes.

‘ 22.1% or 430,362 of CINCINNATI DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 2.6% less likely to use QSRs past mo.,

6%
use Casinos past yr., 19.3% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

15. 2%

2 times

16.0%

3 times 12 4%

4 times 10.4%

5 times

6 -9 times 0.6%

10times or more

® who Used PINTEREST in the past 30 days H CINCINNATI
Total Monthly Sit-Down R Users: Avg Monthly Sit-Down R ant Meals:
74.8% 75.2%

Drank Past 30-days. Adults 18 or older

766, 052 39.5%

Any Type of Beer
Liquor
.=

Wine

Domestic Regular Beer

- ¥

Imported Beer
Microbrew / Craft Beer i
w who Used PINTEREST in the past 30 days W CINCINNATI
CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

za  chinese  Mexican cum Steakhouse wmpl naan -apu upscale  seafood

e s.ms s

= who Used PINTEREST in the past 30 days BCINCINNATE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PINTEREST in the past 30 days 22,1%

a0 D 412,644 21.2%

Past 12 months Casmo Acnwﬂes. Adults 18 or older
Slot Machines g -

Bar / Nightclub 214,383 1.0%

Table Games (Craps, Poker, etc.)

187,370 9.6%

Stage Show / Concert

146,482

7.5% 37.3%

Upscale Restaurant = 7.5%
SwortsBetting e 7 10
Other Gambling E?as%z.m 725028

s1.2%
Spa E 1.6% hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

= who Used PINTEREST in the past 30 days = CINCINNATI
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Past 30-days QSR Users. Adults 18 or older
N
4 imes
10times or more

= who Used PINTEREST in the past 30 days B WEST PALM BEACH-BOCA RATON

Total Monthly QSR Users: Avg. Monthly QSR Meals:
84.1% 79.4%

20.8% or 403,734 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 5.8% more likely to use QSRs past mo., 5.4%
more likely to use Sit-Down Restaurants past mo., 5.7% less likely to use Casinos past yr., 23.9% more likely
to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

2 times

3 times

4 times

5 times

6 -9 times

10times or more

= who Used PINTEREST in the pastao days

Total Monthly Sit-Down Re

79.1%

15.9%

16. 1%

8.7%

= WEST PALM BEACH-BOCA RATON

Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

2

Soow Hem: ke Meion Sl Wiep/| Gatw \moln Swind Sl
Burgers | House / Don
Sports Bar Coffee gar mw
=who Used PINTEREST in the past 30 days ®WEST PALM BEACH-BOCA RATON

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PINTEREST i the past 30 s [ EEEASSINNNINN 27.8%

WEST PALM BEACH-BOCA RATON  [ETT RS 19.9%

Drank Past 30-days. Adults 18 or o!der

Uauer
e
——
Domestic Regular Beer
Domestic Light Beer - v
4%

Microbrew / Craft Beer i

# who Used PINTEREST in the past 30 days W 'WEST PALM BEACH-BOCA RATON

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

397,129

20.4%

Upscale Restaurant
Table Games (Craps, Poker, etc.)
Stage Show / Concert
Bar/ Nightclub “"

Spa

- —

Other Gambling

= who Used PINTEREST in the past 30 days

WEST PALM BEACH-BOCA RATON  DMA  Scarborough R1 2026: Jan25-Jan26  Qual Intab 588
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Used Past 30-days: Adults 18 or older

%

i / Cannabis Cigarettes Vape

Casinos visited past 12
= WEST PALM BEACH-BOCA RATON

Social media apps or websites used or visited past 30 days: Pinterest

= who Used PINTEREST in the past 30 days = WEST PALM BEACH-BOCA RATON



22.7% or 61,984,818 of USA DMA Adults 18 or older Used PINTEREST in the past 30 days.

o — Adults 18 or older who Used PINTEREST in the past 30 days are 1.3% less likely to have a 401K, 7.3% more
———— likely to have an Auto Loan, 21.3% less likely to Invest/Trade Stocks Online, 6.4% more likely to pay with their

Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401KPlan  prrprrern 125.8%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds
7.2% 6.6% ©5.8% 5.1% 4.5% 4.4%

Money  Certificates of Studentloan Personal Loan Refinanced Home

Other (Crypto / NFTs / Metals, etc.)

s

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home

529 Plan / College Savings Plan
e Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property 77"?; Mceoie Mortgage l:::'n“\"';‘;'e
® who Used PINTEREST in the past 30 days mUSA ® who Used PINTEREST in the past 30 days H USA

Professional Services Used*: Adults 18 or older f\'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service i ).

53,434,833 19.6%

Financial Planner

Online Investing / Stock Trading

9.4%

Accountant
9.6%

. 541,3¢ 7.3%
I it at a Local Offi ot onll
nsurance Agent ata Local Office (ot online) - premisrrp v
13.2%
Real Estate Agent muﬁ
. 2.7%
—

48.8% (*Past 12 Months) visa payPal Zelle  Debit Card

14.0%

Venmo  MasterCard  ApplePay  CashApp  Google Pay Discover  Store Credit Square Cash  Facebook  Samsung Pay

Divorce / Family Attormey 0% Card Messenger
# who Used PINTEREST in the past 30 days HUSA ¥ who Used PINTEREST in the past 30 days HUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 5,797
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lmﬁdmwzstments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

529 Plan / College Savings Plan

Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property EVEIT 75%

= who Used PINTEREST in the past 30 days m MINNEAPOLIS-ST. PAUL

24.4% or 952,285 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 4.% less likely to have a 401K, 6.5% more
likely to have an Auto Loan, 31.% less likely to Invest/Trade Stocks Online, 6.8% more likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

7% 5% 5% con gy so%

m q . P . P

Money  Certificates of Studentloan

Checking Savings Online Online Bill Home Home Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

Debit or ATM  Credit Card Mobile

» who Used PINTEREST in the past 30 days = MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

.987 695 24.2%

Financial Planner

Tax Preparation Service ki
Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

4.8%
147, 3.8%

5 3.1%

——
*Past 12 Months)
Divorce / Family Attorney :‘:;: f /

» who Used PINTEREST in the past 30 days m MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

f Past 3-Months Payment Methods Used: Adults 18 or older

3.2% 3.2%
; 32308 ;. saana 090 53
visa DebitCard  MasterCard  Apple Pay Zelle Google Pay  Cash App Store Credit Square Cash  Facebook  Samsung Pay
card Messenger
= who Used PINTEREST in the past 30 days = MINNEAPOLIS-ST. PAUL
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23.1% or 581,566 of ST. LOUIS DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 12.8% less likely to have a 401K, 12.1% less

likely to have an Auto Loan, 31.% less likely to Invest/Trade Stocks Online, 10.9% more likely to pay with their
Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

1,092,965 43.4%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

7,807 o 15a%
346,435 13.8%
9.2%
9.8%

Money Market Funds

Bonds

angasl 7.1%
247,045 9.8%

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

5.5% S.4% 6.4% 500

J . | ..".u.

pren e

20

) : e | - e
529 Plan / College Savings Plan 1_259‘ Checking  Debitor ATM  Savings  Credit Card Money  Certificates of Studentloan Personal Loan  Home  Refinanced
. Account card Account Market  Deposit (CDs) Improvement Home
8.2% Account Loan or Home Mortgage
Second Home or Real Estate Property MSJ% Equity loan
® who Used PINTEREST in the past 30 days mST. LOUIS # who Used PINTEREST in the past 30 days EST. LOUIS
Professional Services Used*: Adults 18 or older |m'Past 3-Months Payment Methods Used: Adults 18 or older
et
Tax Preparation Service
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
13.6% o
Real Estate Agent 9.8% -
4.0%
vl 3.9% 3.9%
) 1.4% (*Past 12 Months) Debit Card MasterCard  Venmo Zelle ApplePay  CashApp  Google Pay Store Credit ~ American  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney ! 12% card Express  Messenger
' who Used PINTEREST in the past 30 days M ST. LOUIS ¥ who Used PINTEREST in the past 30 days W ST. LOUIS
ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 500
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Debit

22.1% or 430,362 of CINCINNATI DMA Adults 18 or older Used PINTEREST in the past 30 days.
Adults 18 or older who Used PINTEREST in the past 30 days are 4.6% more likely to have a 401K, 13.6% more

likely to have an Auto Loan, 8.1% more likely to Invest/Trade Stocks Online, 3.1% more likely to pay with their

Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

894,462 46.0%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds Mﬂﬁﬁ%
7,307 8.7%
213622 JEERS
529 Plan / College Savings Plan g“:’;l%
Other (Crypto / NFTs / Metals, etc.) &f‘z_ﬁ%

4A31 5.7%

JEPT! 6.8%
200357 6.8%

Bonds

6.6%
® who Used PINTEREST in the past 30 days

Money Market Funds

Second Home or Real Estate Property

W CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

87% 7.8%
6.0% 47% a.4% 45%

, o ]
Studentloan Certificates of Personal Loan ~ Home Refinanced
Deposit (CDs) Improvement Home
Loan or Home Mortgage
Equity Loan

& s e
Checking  Debit or ATM
Account card

a T
Online
Banking

Money
Market
Account

Online Bill
Paying

Credit Card

Mobile
Banking

® who Used PINTEREST in the past 30 days B CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service g

Financial Planner 16.2%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent et
he [IREY 3.1%
3.7%
2.9%
1:0.3%
1.0%

® who Used PINTEREST in the past 30 days

CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 476
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Estate Planning

(*Past 12 Months)

Divorce / Family Attormey

W CINCINNATI

'

A Past 3-Months Payment Methods Used: Adults 18 or older

8.1%

6.4% 63% 463 a.8%

e Y

5735 e

Venmo MasterCard

136638

Store Credit  Square Cash

Discover

American

Zelle ApplePay  CashApp  Google Pay

Facebook ~ Samsung Pay
Express Card Messenger
¥ who Used PINTEREST in the past 30 days W CINCINNATI

Social media apps or websites used or visited past 30 days: Pinterest




20.8% or 403,734 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Used PINTEREST in the past 30..]
Adults 18 or older who Used PINTEREST in the past 30 days are 10.1% more likely to have a 401K, 10.3%

more likely to have an Auto Loan, 26.5% less likely to Invest/Trade Stocks Online, 10.5% more likely to pay
with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan SO0%

IRA (Individual Retirement Account) 6

40,99 10.2%

296,938 15.3%
5,786 11.3%

Money Market Funds 13,00

Other (Crypto / NFTs / Metals, etc.) M s

28,510 7.1%
Bonds o

441 6.5%

Mutual Funds

- 4 19.0% B 17.4%)
o 13.6%) 44% 48% ;g0 34% 3.2% 229

Online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced

Laacaae 27520l

Credit Card

Second Home or Real Estate Property 7.1% Checking  Debitor ATM  Savings
= = Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement Home
529 Plan / College Savings Plan ::; fecount l:am}l.:‘: =
W who Used PINTEREST in the past 30 days W WEST PALM BEACH-BOCA RATON # who Used PINTEREST in the past 30 days B WEST PALM BEACH-BOCA RATON

Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
Accountant

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Estate Planning
4.6% 4.0%
Real Estate Agent o e o . - ... |
N ’ 1.2% (*Past 12 Months) MasterCard  Debit Card Venmo Apple Pa CashApp  American  GooglePay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney & e Express. Card Messenger
# who Used PINTEREST in the past 30 days W WEST PALM BEACH-BOCA RATON ¥ who Used PINTEREST in the past 30 days W WEST PALM BEACH-BOCA RATON

WEST PALM BEACH-BOCA RATON DMA  Scarborough R1 2026: Jan25-Jan26 ~ Qual Intab 588
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Social media apps or websites used or visited past 30 days: Pinterest



Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 3 days, 5 hours, 32 minutes and 2
seconds each week with All Forms of Media.

77.2% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 7 hours and 35 minutes each week listening to All
Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

coneurrent
wusage %: 57.
who Used PINTEREST in the usA
past 30 days

% of Total
Weekly H:M:

= who Used PINTEREST in the past 30 days H USA

USA  USAProjection  Scarborough R12026: Jan25-Mar26 ~ Qual Intab 5,797 Scarborough R12026: Jan25-Mar26 ~ USA Projection  Scarborough R12026: Jan25-Mar26 ~ Qual Intab 24,3 Hubbard Share of Everything
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 3 days, 3 hours, 38 minutes and 19
seconds each week with All Forms of Media.

83.% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 7 hours and 23 minutes each week listening to All
Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

25l

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
88.2
72:51:03
concurrent
Usage %: 55.6%
who Used inthe 'OLIS-ST. PAUL
past 30 days

=

47.1% 47.1%

® who Used PINTEREST in the past 30 days B MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA  Scorborough R12026: Feb25-Feb26 ~ Quol Intab 492 MINNEAPOLIS-ST. PAUL DMA  Scarborough R12026: Feb25-Feb26 ~ Qualintab 1,93 HUb ba rd Share of Everything
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 3 days, 10 hours, 58 minutes and 21
seconds each week with All Forms of Media.

86.2% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 7 hours and 47 minutes each week listening to All
Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

e

Avg. H:M:S/week with All Forms of Media:

Aduits 18 or older
79:39:06
pemivs 48.4%
who Used PINTEREST in the ST. LOUIS
past 30 days

® who Used PINTEREST in the past 30 days m ST. LOUIS
ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 500 ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956 Hubba rd Share of Everything
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 3 days, 10 hours, 39 minutes and 42
seconds each week with All Forms of Media.

79.9% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 8 hours and 49 minutes each week listening to All
Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

- 2

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:

Aduits 18 or older
77:16:57
pemivs 52.7%
who Used PINTEREST in the CINCINNATI
past 30 days
% of Total
Weekly H:M: .

¥ who Used PINTEREST in the past 30 days B CINCINNATI
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 3 days, 13 hours, 15 minutes and 23
seconds each week with All Forms of Media.

85.3% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 8 hours and 25 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

EX s
Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Aduits 18 or older
77:18:07
Concurrent
uUsage %: 52.1%
who Used PINTEREST inthe ~ WEST PALM BEACH-BOCA.
past 30 days RATON
% of Total
Weekly H:M:

® who Used PINTEREST in the past 30 days B WEST PALM BEACH-BOCA RATON

WEST PALM BEACH-BOCA RATON DMA Scarborough R1 2026: Jan25-Jan26 Qual intab
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 2 days, 7 hours, 13 minutes and 31
seconds each week with All Forms of Ad-Supported Media.

74.5% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 7 hours and 2 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 2 days, 7 hours, 6 minutes and 43
seconds each week with All Forms of Ad-Supported Media.

80.% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 6 hours and 50 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 2 days, 11 hours, 14 minutes and 22
seconds each week with All Forms of Ad-Supported Media.
83.2% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 7 hours and 18 minutes each week listening to
| Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 2 days, 11 hours, 30 minutes and 37

seconds each week with All Forms of Ad-Supported Media.

77.4% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 8 hours and 21 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 2 days, 14 hours, 29 minutes and 17

seconds each week with All Forms of Ad-Supported Media.

83.3% of Adults 18 or older who Used PINTEREST in the past 30 days spend an avg. of 8 hours and 4 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 7 hours and 53
minutes each day with All Forms of Ad-Supported Media. 74.5% listen to Local AM/FM Radio for an

(Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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avg. of 58.7 minutes/day.

Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 7 hours and 52
minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM Radio for an
(Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Totol Persons:
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 8 hours and 27
minutes each day with All Forms of Ad-Supported Media. 83.2% listen to Local AM/FM Radio for an

avg. of 62.6 minutes/day.
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(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 8 hours and 30
minutes each day with All Forms of Ad-Supported Media. 77.4% listen to Local AM/FM Radio for an
avg. of 71.6 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/a‘ay Spent): Adults 18 or older
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avg. of 69.2 minutes/day.

Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 8 hours and 55
minutes each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM Radio for an
(Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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- 46,180,451 or 74.5% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.4 minutes every day representing 40.6% of all
time spent daily with Ad-Supported Audio.
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761,716 or 80.% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 58.7 minutes every day representing 43.3% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 483,633 or 83.2% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 62.6 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.
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- 333,310 or 77.4% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.6 minutes every day representing 46.5% of all
time spent daily with Ad-Supported Audio.
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- 336,463 or 83.3% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.2 minutes every day representing 43.3% of all
time spent daily with Ad-Supported Audio.
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Total Pe % Time Spent:

79.1% 37 4%

Local AM/FM Radio

Podcasts

Spatify
P =T

SiriusXm Pandora Spotify
20.3 179 15.4

SiriusXM Podcasts Spotify

YouTube Music

23.7 20.7 16.9

TV Music Channels

YouTube Amaz All

Music Podcasts Si VOUTU.bE Pandora I\: n_ Ot
35:0) 15.0 N h:;s;c o cum ors
NN B 8.5

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

Pandora

Owned Music
ot [ PR
I i d
APPEMUSC mm who Used PINTEREST in  WEST PALM BEACH-BOCA
iHeartRadio m 2;‘936% the past 30 days RATON

TV Music Owned Local AM/FM TV Music Owned Appl iH...
Local AM/FM Radio | €hannels Music Radio Channels Music e
72.2 15.0 13.8 5 71.7 13.4 12.6 M... Au...

Sa [T
o 5 R PG

Audiobooks rs 7%69%

m who Used PINTEREST in the past 30 days m WEST PALM BEACH-BOCA RATON ® who Used PINTEREST in the past 30 days W WEST PALM BEACH-BOCA RATON

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persans: % Time spent:

Locl AN Racio TR
podcass TR Rl

TV Music YouTube

TV Music Channels m 14.8%

YouTube Music
Pandora
Amazon Music
Spotify

All Others

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

Pandora
72

Podcasts
14.7

Channels
15.0

Spotify

Podcasts
201

TV Music
Channels
13.4

Music
14.6

Amaz
on
Music

iHeartRadio Mﬁs%

T 230 G ,

Audiobooks _ 8% 0.0%
o T _ g% who Used PINTERESTin  WEST PALM BEACH-BOCA

the past 30 days
Applewusc [P S

9.8

|
Local AM/FM Radio YouTube Music | Others
69.2 14.5 6.2

Local AM/FM Radio Pandora
68.1 12.7

(oo ]
220
(o]

u WEST PALM BEACH-BOCA RATON

® Share of Everything

® who Used PINTEREST in the past 30 days ® WEST PALM BEACH-BOCA RATON # who Used PINTEREST in the past 30 days

WEST PALM BEACH-BOCA RATON  DMA  Scarborough R1 2026: Jan25-Jan26 ~ Qual Intab 588
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Social media apps or websites used or visited past 30 days: Pinterest



46,180,451 or 74.5% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.4 minutes every day representing 40.6% of all
time spent daily with Ad-Supported Audio.
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761,716 or 80.% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 58.7 minutes every day representing 43.3% of all
time spent daily with Ad-Supported Audio.
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483,633 or 83.2% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
@ ),k.—-.: STl Supported Local AM/FM Radio for an average of 62.6 minutes every day representing 42.8% of all

time spent daily with Ad-Supported Audio.
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333,310 or 77.4% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.6 minutes every day representing 46.5% of all
time spent daily with Ad-Supported Audio.
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336,463 or 83.3% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.2 minutes every day representing 43.3% of all
time spent daily with Ad-Supported Audio.
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46,180,451 or 74.5% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Hits, and Classic Rock.
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761,716 or 80.% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop Contemporary Hit Radio,
and Adult Contemporary.

Local AM/FM Radfo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Averoge Week)
Hot AC

Country

Classic Hits
News/Talk/Information
Adult Contemporary
Pop Contemporary Hit Radio
Classic Rock

All Sports

Active Rock
Contemporary Christian
Album Adult Alternative
Classic Country

Soft Adult Contemporary

T —— T
o7z | e
et | e
m_&m
B — '
_ﬂﬂ'
M
e -
IOV —T
faiizis | 2o
iagor | 7758
2078 | 6550

 who Used PINTEREST in the past 30 days

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

o N

who Used PINTEREST in ~ MINNEAPOLIS-ST. PAUL
the past 30 days

m MINNEAPOLIS-ST. PAUL

% vime spent-

e
TE B

X

%

0%

Soft Adult
Contemporary
345

All Sports
27.8

News/Talk/Info
rmation
24.0

Album Adult
Alternative
277

Active Rock

Contemp
orary
Christian
232

Adult
Contemporary
26.0

Soft Adult
Contemporary
30.1

All Sports
298

Classic Rock

Album Adult
Alternative
273

Active Rock
259

Classic

Country
25.0

News/Talk/Info
rmation
26.6

Adult
Contemporary
26.4

Country
25.0

Pop
Contemp! Contem
Orafy Bt porary
RadioNN Christian
242

® who Used PINTEREST in the past 30 days

B MINNEAPOLIS-ST. PAUL

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or o

Totol Persons:

(average week)
Hot AC

Country

Classic Hits

Adult Contemporary
Pop Contemporary Hit Radio
Classic Rock

All Sports

Active Rock
News/Talk/Information
Album Adult Alternative
Classic Country

Soft Adult Contemporary

Talk/Personality

MINNEAPOLIS-ST. PAUL

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who Used PINTEREST in  MINNEAPOLIS-ST. PAUL.
the past 30 days

= MINNEAPOLIS-ST. PAUL
Qual Intab 492

= who Used PINTEREST in the past 30 days
DMA  Scarborough R1 2026: Feb25-Feb26

Ider

% Time Spent:

[176%)
[r13%)
1%

(Averoge Day)

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Soft Adult
Contemporary
34.5

Classic Country
30.7

All Sports
27.8

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adult
Contemporary

Talk/Personality 26.0

27.8

News/Talk/Infor
mation
24.0

Classic Rock.

Album Adult 24.0

Alternative
27.7

Pop
Contemp
orary Hit

GEGI

228

Hot AC
234

Classic Hits
26.5

Country
221

Soft Adult
Contemporary
30.1

Talk/Personality
30.0

All Sports
298

Adult
Contemporary

Classic Rock 26.4

282

Album Adult
Alternative
273

Classic Hits
253

Classic
Country
25.0

News/Talk/Info
rmation
26.6

Contem
porary
Hit
LEL
242

Hot AC
23.7

= who Used PINTEREST in the past 30 days

Social media apps or websites used or visited past 30 days: Pinterest

® MINNEAPOLIS-ST. PAUL

soefa.ai

® Share of Everything

for Anything &




P =STL

483,633 or 83.2% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are New Country, Classic Rock, Classic Hits, Adult Contemporary,
and Hot AC.
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333,310 or 77.4% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Adult Hits, and Hot

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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336,463 or 83.3% of Adults 18 or older who Used PINTEREST in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Urban AC, Pop

Contemporary Hit Radio, and Country.
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34,920,599 or 56.3% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
Supported Local TV Stations for an average of 108.6 minutes every day representing 35.7% of all
time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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511,930 or 53.8% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
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343,188 or 59.% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-Supported
Local TV Stations for an average of 113.4 minutes every day representing 32.2% of all time spent
daily with Ad-Supported Video.
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240,067 or 55.8% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
Supported Local TV Stations for an average of 115.7 minutes every day representing 32.% of all time
spent daily with Ad-Supported Video.
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243,798 or 60.4% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
Supported Local TV Stations for an average of 118.6 minutes every day representing 32.3% of all
time spent daily with Ad-Supported Video.
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34,920,599 or 56.3% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
Supported Local TV Stations for an average of 108.6 minutes every day representing 35.7% of all
time spent daily with Ad-Supported Video.
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511,930 or 53.8% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-

Supported Local TV Stations for an average of 128.5 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Video.
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343,188 or 59.% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-Supported
Local TV Stations for an average of 113.4 minutes every day representing 32.2% of all time spent
daily with Ad-Supported Video.
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240,067 or 55.8% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
Supported Local TV Stations for an average of 115.7 minutes every day representing 32.% of all time
spent daily with Ad-Supported Video.
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243,798 or 60.4% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
Supported Local TV Stations for an average of 118.6 minutes every day representing 32.3% of all
time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 511,930 or 53.8% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 240,067 or 55.8% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Sports, Comedies, Game Shows, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week)

Local News - Evening

' 243,798 or 60.4% of Adults 18 or older who Used PINTEREST in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Movies, Local News - Morning, and Dramas.
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[ 47,564,680 or 76.7% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-
F— “sn Supported Social Media for an average of 155.8 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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758,569 or 79.7% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Social Media for an average of 132.3 minutes every day representing 23.1% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Qigital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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456,526 or 78.5% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Social Media for an average of 153.2 minutes every day representing 25.4% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Qigital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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322,752 or 75.% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Social Media for an average of 144.5 minutes every day representing 24.4% of all time spent daily

with Ad-Supported Digital Media.
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[ 288,196 or 71.4% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Social Media for an average of 170.1 minutes every day representing 26.7% of all time spent daily

with Ad-Supported Digital Media.
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47,564,680 or 76.7% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-
Supported Facebook for an average of 43.9 minutes every day representing 28.2% of all time spent
daily with Ad-Supported Social Media.
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758,569 or 79.7% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Facebook for an average of 39.1 minutes every day representing 29.6% of all time spent daily with
Ad-Supported Social Media.
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456,526 or 78.5% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Facebook for an average of 43.5 minutes every day representing 28.4% of all time spent daily with
Ad-Supported Social Media.
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322,752 or 75.% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Facebook for an average of 43.2 minutes every day representing 29.9% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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288,196 or 71.4% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Facebook for an average of 39.6 minutes every day representing 23.3% of all time spent daily with
Ad-Supported Social Media.
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47,564,680 or 76.7% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-
Supported Facebook for an average of 43.9 minutes every day representing 28.2% of all time spent
daily with Ad-Supported Social Media.
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758,569 or 79.7% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Facebook for an average of 39.1 minutes every day representing 29.6% of all time spent daily with
Ad-Supported Social Media.
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456,526 or 78.5% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Facebook for an average of 43.5 minutes every day representing 28.4% of all time spent daily with
Ad-Supported Social Media.
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288,196 or 71.4% of Adults 18 or older who Used PINTEREST in the past 30 days use Ad-Supported
Facebook for an average of 39.6 minutes every day representing 23.3% of all time spent daily with
Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,043,774;
Local Radio: 2,877,766; Social Media: 2,814,062; Non-Prem. Cable: 1,209,502; Local TV:
1,157,686 reaching Adults 18 or older who Used PINTEREST in the past 30

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 48,418; Social Media: 45,346; Non-Prem. Cable: 15,690; Local TV: 15,524
reaching Adults 18 or older who Used PINTEREST in the past 30 days.

All Other Digital Media: 61,058;
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 30,470; Social Media: 28,227; Local TV: 12,238; Non-Prem. Cable: 11,831
reaching Adults 18 or older who Used PINTEREST in the past 30 days.

All Other Digital Media: 43,746;
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,782;
Social Media: 21,424; Local Radio: 20,824; Non-Prem. Cable: 8,488; Local TV: 8,309
reaching Adults 18 or older who Used PINTEREST in the past 30 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,962;
Local Radio: 21,318; Social Media: 18,294; Non-Prem. Cable: 10,649; Local TV: 8,745
reaching Adults 18 or older who Used PINTEREST in the past 30 days.
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52,699,977 or 85.% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average
of 45.2 minutes per day driving, seeing Billboards and Signs. 62.3% Listen to Local Radio Stations
Out-of-Home for an average of 36.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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846,511 or 88.9% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of
40.1 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to Local Radio Stations Out-
of-Home for an average of 35.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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515,435 or 88.6% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of
48. minutes per day driving, seeing Billboards and Signs. 69.5% Listen to Local Radio Stations Out-of-
Home for an average of 37.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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388,632 or 90.3% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of
43.3 minutes per day driving, seeing Billboards and Signs. 64.7% Listen to Local Radio Stations Out-
of-Home for an average of 43.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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354,003 or 87.7% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of
64.5 minutes per day driving, seeing Billboards and Signs. 69.7% Listen to Local Radio Stations Out-
of-Home for an average of 41.9 minutes/day.
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52,699,977 or 85.% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of
45.2 minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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846,511 or 88.9% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 40.1
minutes per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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515,435 or 88.6% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 48.
minutes per day driving, seeing Billboards and Signs representing 35.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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354,003 or 87.7% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of 64.5
minutes per day driving, seeing Billboards and Signs representing 42.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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846,511 or 88.9% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of
40.1 minutes per day driving an average of 23.3 miles each day and are 17.7% more likely to use US
169 south of 1-394 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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515,435 or 88.6% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of

@ ))w STl 48. minutes per day driving an average of 27.9 miles each day and are 86.1% more likely to use
Martin Luther King Bridge than the Metro average.
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388,632 or 90.3% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of
43.3 minutes per day driving an average of 25.2 miles each day and are 33.1% more likely to use
Route 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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354,003 or 87.7% of Adults 18 or older who Used PINTEREST in the past 30 days spend an average of
64.5 minutes per day driving an average of 37.6 miles each day and are 54.9% more likely to use
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- 14,666,391 or 23.7% of Adults 18 or older who Used PINTEREST in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 30.7% of all time
spent daily with All forms of Print Media.
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- 236,681 or 24.9% of Adults 18 or older who Used PINTEREST in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 35.4% of all time
spent daily with All forms of Print Media.
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. 140,232 or 24.1% of Adults 18 or older who Used PINTEREST in the past 30 days read Local Daily

Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 27.2% of all time
spent daily with All forms of Print Media.
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- 105,066 or 24.4% of Adults 18 or older who Used PINTEREST in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 28.7% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 109,271 or 27.1% of Adults 18 or older who Used PINTEREST in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 28.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

“Advertising Actions"

P18+ who Used PINTEREST in the past 30 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Used PINTEREST in the past 30 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)
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P18+ who Used PINTEREST in the past 30 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions”

P18+ who Used PINTEREST in the past 30 days (Shopped/Visited/Bought past 3mos Due
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